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ISSUE SPECIAL FEATURE TECHNOLOGY WATCH CONSISTENT FAVOURITES

THE INDUSTRY’S BEST COLUMNISTS
Our readers benefit from the knowledge and experience 
of the industry’s best columnists, who deliver insight into 
management, sales, and business planning.

TRADE TALK: NEED-TO-KNOW NEWS
One of our most popular sections is full of the most significant
news in the printing industry: mergers, takeovers, startups,
busts, equipment installations, personnel changes, and 
corporate changes.

PRINT WATCH: 
ECONOMIC PULSE
This is Graphic Monthly’s exclu-
sive market research section 
focused on sales roundups of
public printing companies, 
regular updates on printing 
shipments, and trade figures.

NEW PRODUCTS
This is our readers’ favourite 
section, a catalogue of the latest
offerings for every function in 
the print shop from estimating to
the bindery.

ONTARIO NEWS 
(ONT COPIES ONLY)
An exclusive news section for the
industry in Ontario.
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MGI introduces new 
multi-substrate digital press

From MGI Digital Graphic Technology
comes the new Meteor DP8700 XL, incor-
porating key features of all the Meteor
presses, including multi-substrate versa-
tility for paper, plastics and envelopes,
laser-safe prints, offset-comparable out-
put and no click charge. Also look for
these new features: sheet size up to 13" x
40" in production, up to 13" x 47” via
manual bypass; speeds of up to 4,260 A4
pages per hour or 2,280 A3 pages; 3,600
dpi and more than 20 line screen varia-
tions, in both regular and stochastic
modes, two different line screens within
the same print job; new auto-adjusting
offset feeder table, high-definition, sili-
cone-free dry toners (CMYK).

Ricoh has added two new models to its production printer
lineup: the Ricoh Pro C751EX, with a print speed of 75 pages
per minute in colour or black and white, and the Ricoh Pro
C651EX, with a print speed of 65 pages per minute also in
colour or black and white. The C751EX promises a real print-
ing resolution of 1,200 dpi × 4,800 dpi, utilizing the PxP
colour toner, also used with the Ricoh Pro C901 series. Both
new models print on media from 52.3 to 300 gsm and from
postcard-size to 13" × 19.2". In addition, they boast a variety of
finishing options, including in-line paper booklet maker and
trimmer.

RICOH PRO C751EX 
and C651EX expand line 

KODAK enhances Versamark
VL-series presses

The Kodak Versamark VL-series now fea-
tures enhanced print quality, reliability,
and operator maintenance upgrades.
These improvements are backward com-
patible and are available for existing cus-
tomers through an upgrade plan. Specific
enhancements include: more consistent
dot-size variation, increased print-head life
through ink degassing and temperature
control innovations; and improved uptime
and component lifetime through
advanced operator training. Versamark
presses produce process colour with full-
page coverage using either water-based
pigment or dye-based inks.

Core to the Xerox DocuColor 8080 are three features that promise a competitive edge: productivity
apps, low gloss dry ink and the Automated Color Quality
Suite (ACQS). Productivity apps simplify the most com-
mon print jobs with ready-to-use templates. Apps range
from job ticketing and personalization to prepress opera-
tions. Low gloss dry ink offers a smooth, matte-like finish
that accents colour images, including shadows and high-
lights. The ACQS is a set of tools driven by an in-line spec-
trophotometer which reads colour data inside the printer. 

NEWPRODUCTS

Want to see the new Ricoh presses in action? Scan the QR code with
your smartphone or computer and enjoy the You Tube video

OCÉ boosts 
JetStream family productivity
Océ releases the JetStream 1400 and
JetStream 3000 colour inkjet printing
systems, enlarging its JetStream product
portfolio. The JetStream 1400 is the
high-speed model in the line offering
full-width duplex printing capability in
a single cabinet with a printing speed of
328 ft. per minute for producting 1,350
A4 (1,428 letter) images per minute.
The JetStream 3000 is the company’s
new top model in the product line’s
dual series, with a printing speed of 200
m (656 ft) per minute, which translates
to 2,700 A4 (2,856 letter) images per
minute. All Océ JetStream presses offer
1,200 dpi perceived image quality based
on 600 x 600 dpi resolution with a two-
bit multilevel option, independent of
production speed

New XEROX DOCUCOLOR 8080 promises competitive edge

>>
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PRINTWATCH

IT’S BEEN A LONG, LONG HAUL but it looks like print in the
U.S. may be turning the corner. The latest stats from U.S.- based
NAPL show that printing sales grew 1.1% during the three
months ending in October 2010. During the same period in
2009 sales fell 14.8%; in 2008 they dropped 6.6%. Sales slipped
every month, in fact, from March 2008 to July 2010, hitting bot-
tom in June 2009, when they retreated by 18% for the month.
Not every company fared as well, and it’s not going to be smooth
sailing going forward, but it’s better news than we’ve had in a
long time. Here’s how it’s been looking for the past year:

Signs of recovery appear
in U.S. printing industry
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EXPORTS (in $ millions)

JAN FEB MAR APR MAY JUNE JULY AUG SEPT OCT

71.6 73.6 83.9 83.8 71.2 80.8 83.3 81.5 88.4 85.5
87.3 84.3 90.7 82.2 80.7 75.8 75.2 88.4 85.3 79.5

YEAR TO DATE ( JAN-OCT)

2010 $804.7
2009 $820.3 -1.9%

9.1%

SOURCE: STATISTICS CANADA

MONTHLY PRINTING SHIPMENTS (in millions)

Month Month
Nov 09 $739.1 Nov 08 $839.9
Dec 09 666.9 Dec 08 776.2
Jan 10 618.4  Jan 09 676.3
Feb 10 586.7 Feb 09 700.5 
Mar 10 712.9 Mar 09 771.4 
Apr 10 683.3 Apr 09 734.9

May 10 681.7 May 09 678.8
June 10 702.2 June 09 698.1
July 10 617.1 July 09 637.6

August 10 664.2 August 09 678.7 
Sept 10 708.8 Sept 09 763.6

Oct 10 719.7 Oct 09 758.9 

YEAR TO DATE
2010   $ 6,695.0 
2009 $ 7,107.3 

PRINTING
shipments

October printing shipments are trending up from the pre-
vious few months, so that’s good, but we are not quite
close enough to erase the gap with 2009 figures for the
same period. We’ve come quite near it a few times, but
the rebound is slow and langorous.

-5.8%

IMPORTS (in $ millions)

JAN FEB MAR APR MAY JUNE JULY AUG SEPT OCT

84.0 81.7 102.0 96.1 114.8 103.6 116.6 124.2 130.2 117.7
101.8 104.3 116.5 110.4 109.7 104.0 125.2 103.4 119.0 120.7

YEAR TO DATE ( JAN-OCT)

2010 $1,072.9
2009 $1,115.0 -3.8%

SALES (percentages are approximate)

JAN 10 - OCT 10
JAN 09 - OCT 09

JAN 10 - OCT 10
JAN 09 - OCT 09

EXPORTS TO U.S.
(in millions)

2010 2009 

July $60.7 $61.8
Aug. 67.6 66.0
Sept. 69.8 69.2
Oct. 68.5 61.8

IMPORTS FROM U.S.
(in millions)

2010 2009 

July $77.0 $88.4
Aug. 80.9 73.2
Sept. 86.9 78.7
Oct. 77.5 81.4

TRADE BALANCE Year to date, in millions

2010 -$268,056
2009 -$294,727
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-15% -13.5 -11 -9.5 -7.5 -5.5 -3 -1 -1 -2 .05 +1 +2
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JAN/FEB STRATEGIES FOR A INLINE VS. OFFLINE
SHRINKING MARKET FINISHING OPTIONS FOR

DIGITAL PRESSES
SPECIAL REPORT 
EXECUTIVE REPORT

MAR/APR MARKETS WITH PROMISE DIGITAL (TONER)
PRESSES ROUNDUP

SPECIAL REPORT 
MAXIMIZING WEB TO PRINT

MAY/JUNE THE GOLD LIST OFFSET PRESSES 
The best ranking  of the largest GOING FORWARD
printers in Canada

JULY/AUG DRUPA REPORT 10 MUST-HAVE SOFTWARE
SYSTEMS

SPECIAL REPORT INKJET:
5 MARKETS BEING REMADE

SEPT/OCT PRINTWORLD SHOW GUIDE ADVANCES IN WIDE-FORMAT
Get the most from your show experience TECHNOLOGY

NOV/DEC PRINTER OF THE YEAR UPDATE ON WORKFLOW
Who will it be this year? AUTOMATION

SPECIAL REPORT
SPECIALTY SUBSTRATES

2012 EDITORIAL CALENDAR: Relevant insightful content in every issue

pr nTersIN CANADA
THE TOP
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1 Transcontinental Inc. 1,442,700,000 5,800 François Olivier Commercial; book; business forms; digital; variable;
Montreal web to print; specialty; trade house; graphic design;

large-format inkjet; marketing communications

2 Cascades Boxboard Group 1,275,000,000 5,000 Marc-André Dépin Packaging/labelling; specialty; graphic design
(NORAMPAC)
St. Bruno, QC

3 CCL  Industries (Label) 955,100,000 5,000 Geoffrey T. Martin Packaging/labelling
Toronto

4 Davis + Henderson 640,374,000 4,100 Robert Cronin Cheque printing; annual reports
Toronto

5 Winpak Ltd. 579,441,000 1,800 B. J. Berry Packaging/labelling
Winnipeg

6 The Data Group of Companies 332,000,000 1,800 Michael Suski Commercial; packaging/labelling; business forms;
Brampton, ON digital; variable; web to print; specialty; quick;

trade house; graphic design; large-format inkjet;
print management solutions marketing; mail and
fulfillment; event ticketing; warehouse and 
distribution

7 St. Joseph Communications 248,000,000 1,500 Tony Gagliano Commercial; digital; variable; web to print
Concord, ON

8 Canadian Bank Note Company Ltd. 194,000,000 1,400 Ron Arends Security printing
Ottawa

9 Pollard Banknote Ltd. 163,448,000 1,100 John Pollard Lottery tickets
Winnipeg

10 Supremex Inc. 153,124,000 650 Gilles Cyr Envelopes and labels
LaSalle, QC

11 Imprimerie Solisco Inc. 96,800,000 400 Jean Grégoire Commercial: magazines, publications; book; graphic
Scott, QC design; finishing

12 Datamark Systems Group Inc. 96,750,000 + 450 Jeffrey Zunenshine Commercial; business; variable; packaging/labelling;
Laval, QC digital; trade house; graphic design; fulfillment

13 Jones Packaging 90,945,000 + 423 Ron Harris Packaging/labelling; graphic design
London, ON

14 Cenveo MM&T Co. 76,000,000 * 270 Tony Sgro Commercial; packaging/labelling
Mississauga, ON

15 Boehmer Box 75,000,000 301 Robert Bruce Packaging/labelling; digital; variable; web to
Kitchener, ON print; specialty; trade house; graphic design;

large-format inkjet; finishing

Rank Company 2010 sales Employees President or CEO Type of printing

THE ANNUAL GOLD LIST
pr nTersIN CANADA

THE TOP

Social media

Twitter may have launched revolutions in

some countries, but printers in Canada

remain skeptical about its possibilities. 

23 printers reported using Linkedin, Twitter

or Facebook.

* Print company estimate      
+ Graphic Monthly Canada estimate          

— Information not available

february 2011 | graphic monthly canada   31

Heidelberg makes a new addition to the 40" space with
the Speedmaster CX 102, a press that boasts many of
the key components of the XL 105 technology.
Positioned between the Speedmaster XL 105 and the
CD 102, the new press targets high-end commercial,
label and packaging printers. Features include an inline
spectrophotometric colour measuring system, inline
sheet-inspection system, operator guidance system, and
systems that feed real-time data upstream for
production times and cost. A new Prinect Mobile
application for smart phones taps into the press
remotely. Other features include semi-automated
(upgradeable to fully automated) plate changing, and
peripherals for drying powdering, and foiling. Sheets
come out at a rate of 16,500 per hour. heidelberg.com

New 40" model
from HEIDELBERG

16,500 SHEETS 
PER HOUR

New mid-size press from HANS GROHNI
At 19" x 26", the GH664 is the new 4-colour press from Chinese
manufacturer Hans Gronhi for the mid-size market. The new model
comes with a maximum speed of 13,000 sheets per hour, semi-
automatic plate loading system, and CIP 3 connectivity. UV
applications or in-line aqueous coating are also available. The press
was first shown outside China last fall at Print World in Toronto.

hans-gronhi.com

NEWPRODUCTS

Hot stamping option
from SPARTANICS
Spartanics new M590 hot stamping
machine runs in-line with the
company’s die-cutting system or offline,
producing throughput of 540 hot
stamps per minute. It can also produce
multiple, 6-up stamps simultaneously, a
departure from traditional hot-stamping
devices. Ideal applications include cards,
stationery, greeting cards, packages,
decorative branding and holograms.

spartanics.com

Agfa expands its Jeti inkjet grouping
with the 3020 Titan and the 3348 HSS
models. The Titan engine is a UV curable
high-production modular flatbed that can
be boosted with more colours and speed
as demand warrants. The entry level
version comes with 16 greyscale print
heads for CMYK native output at 600
dpi and photorealistic output at 1,200
dpi on a print area that measures 3m x
2m at 113 sq. m per hour. Expansion can
go up to 48 greyscale heads, a and speed
of 226 sq. m per hour. It can also

incorporate light cyan and light magenta,
double white, white and clear varnish, or
orange and green to extend the colour
gamut. A vacuum table handles rigid and
flexible substrates up to 5 cm thick.

The solvent-based 3348 is a fast 3.25 m
roll-to-roll printer with a 300 dpi
resolution, new drying technology, and a
new back-lit option for building wraps,
stadium graphics and other applications
that need to handle wind conditions. It
spits out print at 232.25 sq. m per hour.

agfa.com

Jeti 3348 Jeti 3020 Titan

More inkjet Jeti models from AGFA
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MASTERPIECES

If you have a project you would like us to consider, please contact 
Filomena at ftamburri@graphicmonthly.ca*

THAT’S THE THINKING behind a limited-edition run of a new book, In Other Worlds: SF and
the Human Imagination, from Canadian literary icon Margaret Atwood, printed on Second
Harvest Paper made from straw left over after the grain harvest, as well as recycled paper. Forest
protection advocacy group Canopy, which spearheaded the project, says this is the first book in
North America to be printed on this “pioneering” material. Printing, though, was a breeze, accord-
ing to Friesens, who also churned out 10,000 copies on standard stock. “To begin with, we did a
test on the Second Harvest paper to make sure it would work. We tested it on three different press-
es,” says customer service rep Myrna Wiebe, adding that glues adhered the same as with regular
stock.  Canopy envisions a day when parents tell their children that trees were once used for paper.
“There is enough leftover straw in North America to keep up to 800 million trees standing every
year and Canopy has already identified customer demand to keep four pulp mills running full
time,” said Nicole Rycroft, executive director of Canopy. 

PRINTER Friesens, Altona, Man
PAPER Second Havest made from straw

QUANTITY 650

PRESS Xerox Nuvera 288

Who needs trees when you have straw?

DECEMBER 2010
VOL.31   NO.6
$7.00

GAGLIANO
Tony

PRINTER OF THE YEAR
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These days, there’s a glut of imported print-
ing and finishing equipment on sale, at a
variety of price points and through a vari-
ety of manufacturers and distributors. But,
beware. If you buy through a less estab-
lished player, the equipment imported may
not adhere to Canadian manufacturing and
electrical standards. If you are caught run-
ning an uncertified machine and an
employee is injured on that machine, it
could cost you money and time in prison.

To make sure the equipment you are pur-
chasing has the correct certification, you
need to ask the manufacturer, if it sells
direct in Canada, or the distributor. It is
their responsibility to obtain the required
certifications. The certifications adhere to
the standards set by provincial/territorial
occupational health and safety acts as
administered through provincial/territorial
Ministries of Labour.

The first type of certification is on the
manufacturing level—i.e., was the piece of
equipment built to recognized engineering
standards? The most common manufac-
turer certification label is Underwriters’
Laboratories (UL). This organization is
U.S.-based. UL labels indicate equipment is
good to go in the U.S.  What you should
look for is the ULC (Underwriters’
Laboratories of Canada) label, which indi-
cates that Canadian standards have been
met. cULus labels mean that the equip-
ment is certified in both countries.

The second level is electrical certifica-
tion. This can be done through a Canadian
Standards Association special inspection,
or through the electrical inspection divi-

sion of your local or provincial power
provider. In Ontario that’s the Electrical
Safety Authority (ESA); on older used
equipment you would look for an Ontario
Hydro label. Again, certification is the
responsibility of the manufacturer or dis-
tributor and should be done before pur-
chase and delivery.

The third level of certification is called a
pre-start review and is applied when the
equipment arrives pre-assembled, or is an
add-on to an existing piece of equipment
already running on your shop floor.
Basically, someone has to hire an outside
engineer to certify that the equipment is
assembled correctly. Who hires and pays
for the engineer, and whether the assembly
takes place before or after delivery are
issues to be discussed, agreed upon and
included in a written contract between you
and the seller.

When an employee is injured operating a
piece of equipment, Ministry of Labour
inspectors investigate the cause of the inci-
dent and decide whether to issue orders
and/or prosecute offenders. This would
happen regardless of whether the piece of
equipment was certified or not. However, if
the inspectors find the equipment is uncer-
tified — well it’s not going to be good. For
instance, “in Ontario, a prosecution carries a
maximum fine of $500,000 per offence for
an employer and $25,000 and/or one year
in jail for an individual,” stated Ontario
Ministry of Labour spokesperson Matt
Blajer. Maximum fines and jail time vary
from province to province. 

— Nancy Clark
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TRADETALK

Learn the ins and outs of
EQUIPMENT CERTIFICATION 

UL marks
indicate
engineering
standards have
been met

ESA or Ontario Hydro
provide electrical
certification
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Printer Auteurs: More printers are
trying their hand at video. Here’s a
few we’ve come across sure to give
you a chuckle. 

HERE COMES THE HPAD
From B.C.’s Hemlock Printers comes the
HPad a fibrous alternative platform to the
electronic version.

You Tube – search Hemlock Printers

LUSCIOUS
Ever seen the customer from hell? This
one’s looking for the right shade of lus-
cious. Hilarious. From the folks at Sappi
Fine Paper
You Tube – search Off Register

THE PRINZ
The Printing House calls on The Printz, an
old-world Nordic communications spe-
cialist to help it keep its brand fresh and
memorable

You Tube — search TPH Canada
Twitter @the_printz 

PRINTER WONDERLAND
Advocate Printing, in Pictou, Nova Scotia,
reinterprets this yuletide fave. Yes, it’s
past Christmas, but the sentiment lasts
year round.

You Tube – search Advocate Printing

THE LIST

VOLUME 32
NUMBER 1
$7.00
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What are printers buying
over the next three years?
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The national printing association, CPIA, is ask-
ing members to pay a special assessment to
help it overcome its financial shortfall as the
association continues to negotiate with FARAs
(as the provincial associations are called) about
its future structure and long-term operations. 

In mid-December a letter went to its 300-
plus members asking each one to pay the
assessment based on an estimation of the
member company sales. This is in addition to
the regular annual membership dues. The
drive is to replace revenue that used to come
from a sponsorship agreement with a trade

show. That agreement is now ended. “We have asked each member directly if they
see value in CPIA,” said president Bob Elliott.

In other news, Elliott also said that plans to strike a task force to examine the
future structure of CPIA were shelved after a meeting in late November with FARA
leaders. The task force was agreed to at the CPIA annual meeting in late October.
But Elliott said the association must first deal with its short-term funding issues
before turning to longer-term plans.

Also in the works is an effort to strike a new operational agreement with the
FARAs, and Elliott said he’s currently in talks with three of them—two in Alberta
and Saskatchewan—to hammer out a new agreement. Manitoba, the Atlantic
provinces, and Quebec do not have a FARA. All existing agreements with FARAs
ended on December 31. Since then, Ontario and B.C. have elected to withdraw their
board representative from CPIA.

March

13 - 16
VISION 3 SUMMIT
Desert Springs JW Marriott
Palm Desert, CA
CONTACT: Vision3summit.org

22 - 24
ON DEMAND EXPOSITION AND
CONFERENCE
Walter E Washington Convention
Center
Washington, DC
CONTACT: ondemandexpo.com

April

14 -16
GRAFIK’ART
Place Bonaventure 
Montreal  
CONTACT: grafikart.ebems.com

May

23 - 24
OFFSET AND BEYOND CONFERENCE
Omni Orlando at ChampionsGate
ChampionsGate, FL
CONTACT: printing.org

June

21 -23
PACK EX TORONTO 2011
Toronto Congress Centre
Toronto
CONTACT: pac.ca

September

11 - 14
GRAPHEXPO
McCormick Place
Chicago  
CONTACT: graphexpo.com

November

10 -12
GRAPHICS CANADA
Toronto International Centre
Mississauga
CONTACT: graphicscanada.com

CALENDAR

Metro Guide Publishing in Halifax
has been sold to its longtime printer,
Advocate Printing & Publishing. The
company publishes magazines
including East Coast Living and
Halifax Magazine. Advocate Printing
& Publishing CEO Sean Murray says
he bought the company for growth
and because he believes in the medi-
um, so no job cuts will be made to
Metro Guide Publishing’s 13 staff
members. “Print is good! I think
there is an incredible future in
strongly focused print products
which serve nice markets,” he says.
“The only print in jeopardy is titles
that can’t identify with a specific
group. Online and in print, publica-
tions that focus on areas of interest I
believe can deliver excellent value to
the reader and the advertiser.”
Advocate Printing & Publishing also
prints titles not owned by Metro
Guide, including Saltscapes
Magazine and Progress Magazine. 

ADVOCATE PRINTING & PUBLISHING
buys Metro Guide Publishing

CPIA asks members for
special assessment levy
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Sean Murray, president of Advocate, says he’s expanding
his publishing efforts because he believes in the medium

    
      

      
   

   
     
      

 

     

      
       
      

 
     

 
       

   
        

     
  

 
     

     
     
 

     

 

SPECIALREPORT

by JOHN ZARWAN It’s not hyperbole to say that the book industry is undergoing the most
revolutionary and disruptive period in more than 500 years. The e-
book revolution is dramatically altering the way books are distributed
and published. Bookstores are in turmoil. Publishers are struggling
with their business model. Self-publishing has taken off and is grow-
ing exponentially. Sales of conventionally printed and published books
are mixed. Book printing technology is changing. And, with all that,
Canada has its own unique circumstances and challenges.

THE BOOK INDUSTRY IN CANADA
An estimated $2.8 billion worth of books is sold every
year, about the same as in 2005. Although a large—and
increasing—proportion of Canadian adults do not
read books, household spending for books continues
to increase steadily, as those who do read consume
more titles. Books and literary figures play a large role
in Canadian life. Canada Reads is an important coun-
try-wide program that generates interest and discus-
sion. Youth-oriented programs such as Raise a Reader
are well-publicized and Canadian authors are well-
known and recognizable public figures.

According to Statistics Canada, operating revenues
for the book publishing industry in Canada continues to
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Technology, e-readers and self publishing
are remaking the book business


